dmcGO Loyalty Rewards Programme - Terms and Conditions

The dmcGO Loyalty Rewards Programme (“Programme”) is a point based reward programme
available for participation to all eligible dmcGO account holders (“Account Holders”) in
accordance with the terms and conditions herein (“Terms and Conditions”).

(A) PROGRAMME ENROLMENT

1. An Account Holder who had successfully signed up for a dmcGO account is
automatically enrolled for the Programme.

(B) EARNING POINTS

1. The Account Holder can start earning points by making investments (except for
investments using the Free Credits (hereinafter defined) as per Condition (B)3 in Pan
Malaysian Pools Sdn Bhd (“PMP”)’s Da Ma Cai games (“Investment”) through the dmcGO
mobile app (or other investment channels as determined by PMP at its absolute discretion)
(“Points”).

2. The amount of Points earned for each successful Investment is determined by the
Account Holder’s status tier under the Programme as prescribed under Condition (E) below
(“Customer Tier”).

3. Investments made using free investment credits (“Free Credits”) given by PMP
through:-
(a) any other promotion organised by PMP from time to time;

(b) the Account Holder’s redemption of Points; and/or
(c) any form of rebates, credit adjustment and/or similar forms of credit or rebates as
determined by PMP in its absolute discretion,

are not eligible for any Points.
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4, Points earned are not transferable, cannot be withdrawn and/or are not redeemable
or exchangeable for cash.

5. The Account Holder will be notified via dmcGO mobile app in-app notification or such
other mode of communication as PMP deems fit in its absolute discretion (“Notification”) of
the crediting of Points earned by the Account Holder. Notwithstanding so, PMP disclaims all
liability, from any failure and/or delay of the Notification, howsoever caused or arising.

(C)  POINTS REVERSAL

1. In the event of any rejection of Investments due to any circumstances including but
not limited to the cancellation of Da Ma Cai draws by PMP for any reason whatsoever, no
Points will be earned and all Points associated with such rejected Investments credited to the
Account Holder will be cancelled.

(D)  POINTS REDEMPTION

1. Points can be redeemed with a minimum value of RM1 or in multiples thereof.
Redemptions in fractions of RM1 is not allowed.

2. The redemption of Points for any particular reward or benefit is based on the
prescribed conversion rate of Points for that particular reward or benefit as determined by
PMP at its absolute discretion, which varies according to the Customer Tier.

3. Once a redemption is made by the Account Holder, the redemption cannot be
cancelled and/or withdrawn by the Account Holder and there will be no refund of Points
utilised for the redemption.

4, If Points are redeemed for Free Credits, Condition (H) below shall apply.
5. PMP has the sole and absolute discretion and without prior notice, to:-
(a) reject any redemption request/submission, if PMP reasonably believes the

redemption is fraudulent and/or manipulated through suspicious or fraudulent means;

(b) revise the conversion rate of Points for the rewards and/or benefits under the
Programme, at any time and from time to time.
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(E)  CUSTOMER TIERS

1. There are four (4) customer tiers under this Programme, which comprises Bronze,
Silver, Gold and Platinum (“Customer Tiers”) and is achievable by the Account Holder based
on the cumulative spending threshold (excluding spending from Investments made through
Free Credits) (“Cumulative Spending”) of the Account Holder. The rewards, benefits and
privileges varies depending on the Account Holder’s Customer Tier status.

2. Upon enrolment into the Programme, the Account Holder is automatically granted the
Bronze Customer Tier status.

3. In order to advance to a higher Customer Tier, the Account Holder’s Cumulative
Spending shall correspond with the prescribed minimum Cumulative Spending for each
Customer Tier (which shall be subject to change at PMP’s absolute discretion, at any time and
from time to time).

4, At the end of every calendar year, in order for the Account Holder to maintain the
current Customer Tier status for the immediate next calendar year, the Account Holder’s
Cumulative Spending for that year must have met the Cumulative Spending threshold
prescribed for that Customer Tier, failing which, the Account Holder’s Customer Tier status
will be reset to the Customer Tier corresponding to the respective Cumulative Spending
threshold set out in Condition (E)3 above.

(F) POINTS EXPIRY

1. The validity of Points is twelve (12) months from the date the Points are earned and
shall expire at the end of the corresponding calendar month of the following year.
Notwithstanding so, PMP disclaims all liability, from any failure and/or delay of the Account
Holder in redeeming the Points within its validity period, howsoever caused or arising and
further that all expired Points will be forfeited and withdrawn absolutely.

2. There shall be no extension of the validity period for Points.

3. The validity period of Points is subject to change at PMP’s absolute discretion at any
time and from time to time.
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(G) dmcGO ACCOUNT SUSPENSION / TERMINATION

1. If (a) the Account Holder terminates; or (b) PMP terminates the dmcGO account, for
any reason whatsoever including but not limited to termination arising from Condition (G)2
below, all Points previously earned by the Account Holder will be forfeited and withdrawn
absolutely by PMP, without further reference and compensation to the Account Holder. All
rewards and/or benefits in connection with the Programme will also be correspondingly
forfeited and withdrawn from the Account Holder.

2. Notwithstanding anything contained herein and without prejudice to PMP’s other
rights, if the Account Holder manipulates and/or uses any illegal, fraudulent and/or wrongful
means to obtain any reward and/or benefit through the Programme, as determined by PMP
at its absolute discretion (the decision which shall be final and conclusive), PMP reserves its
right (without limitation) to:-

(a) forfeit and withdraw absolutely (in whole or in part), the Points (including the right to
adjust the Account Holder’s Points), rewards and/or benefits given to the Account
Holder. If the Points, rewards and/or benefits have been utilised by the Account
Holder or could not be recovered by PMP for any reason whatsoever, PMP shall have
the right to recover the same by, inter alia, deducting a sum equivalent to the value of
Points, rewards and/or benefits (as determined by PMP in its absolute discretion) from
the Account Holder’s dmcGO account balance; and/or

(b) suspend or terminate the Account Holder’s dmcGO account and/or any other dmcGO

account deemed connected to the Account Holder, as PMP deems fit in its absolute
discretion.

(H) SPECIAL CONDITION: FREE CREDITS

1. The conversion rate of Points to Free Credits shall be at the rate prescribed by PMP
and is subject to revision in accordance with Condition (D)2 above.

2. All Free Credits redeemed through Points shall:-

(a) be valid for thirty (30) days from the redemption date or such other validity period
that may be determined by PMP at its absolute discretion; and

(b) only be used by the Account Holder for the Investments through the dmcGO mobile
app or such other investment channels as PMP may prescribe in its absolute discretion;
and

(c) not be transferable, withdrawn and/or redeemable or exchangeable for cash.
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3. Upon the expiry of the validity period of the Free Credits, all unutilised Free Credits
will be forfeited and withdrawn by PMP absolutely.

(N PROGRAMME MODIFICATION / SUSPENSION / TERMINATION

1. PMP reserves all rights to amend, vary and/or modify these Terms and Conditions
and/or suspend or terminate this Programme at its absolute discretion at any time and from
time to time, without notice to the Account Holder.

2. Where circumstances permit, in the event of termination of the Programme, the
Account Holder will be given prescribed timeframe, as determined by PMP at its absolute
discretion, to redeem the Points. Upon the expiry of the prescribed timeframe, all
unredeemed Points shall be forfeited and withdrawn absolutely by PMP.

() MISCELLANEOUS PROVISIONS

1. All actions and/or decisions of PMP shall be conclusive and binding on the Account
Holder and no appeals shall be entertained by PMP.

2. By participating in this Programme, using the dmcGO services and/or making
investments through dmcGO services, the Account Holder acknowledges and accepts the
Racing (Totalisator Board) Act 1961 including all subsidiary legislations enacted thereunder,
the “Rules for Investment by Telephone/Mobile”, these Terms and Conditions and all other
terms and conditions, rules and/or regulations as prescribed by PMP (“Governing Laws”) at
any time and from time to time and agrees to be bound thereby; and

3. PMP shall not be liable for:-

(a) any damages and/or losses (including loss of opportunity) that the Account Holder
may suffer or incur, howsoever arising under this Programme or the Account Holder’s
use of the dmcGO services; and

(b) any connectivity issues and/or interruption experienced by the Account Holder
howsoever arising.

4, The Account Holder unconditionally and irrevocably waive and release PMP and/or its
subsidiary, directors, officers, employees, agents and/or servants (collectively “Indemnified
Persons”) from all damages, losses (including but not limited to the loss of opportunity),
demands, claims and/or liabilities howsoever arising from the Account Holder’s use of the
dmcGO services and/or participation in the Programme and shall further indemnify PMP
and/or the Indemnified Persons from all loss and damages and keep PMP harmless from any
demands, claims, proceedings, actions, fines, penalties, sanctions, fees and/or expenses that
PMP may suffer or incur as a result thereof.
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5. All investments by the Account Holder through this Programme are subject to the
Governing Laws.

6. These Terms and Conditions shall be governed by and construed in accordance with
the laws of Malaysia and the parties agree to submit any dispute and/or disagreement arising
from this Programme to the exclusive jurisdiction of the Courts of Malaysia.

7. In the event of any discrepancy and/or inconsistency of these Terms and Conditions
in English and the Terms and Conditions translated into other languages, this English version
of these Terms and Conditions shall prevail.

Dated: 30 September 2025
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